Questions and Answers about GENERATION X/GENERATION Y:
Y:
A Sloan Work & Family Research Network Fact Sheet

Introduction
The Sloan Work and Family Research Network has prepared Fact Sheets that provide statistical answers to some
important questions about work-family and work-life issues. This Fact Sheet includes statistics about Generation
X/Generation Y. (Last updated: November 2008)

What percent of the U.S. population are in Generation X and Y?

Fact 1 In 2003, people between the ages of 20 to 24 comprised 7.1% of the population (20,728,000) and
people ages 25 to 29 years old comprised 6.6% of the population (19,168,000) (U.S. Census Bureau, 2004-05).
How have women’s roles in the workforce and at home changed
changed for Generation
Generation X and Generation
Generation Y?
Y?

Fact 1 “About three-quarters of women aged 25 to 34 years participated in the labor force in the year
2000, compared with a little more than half in 1975” (DiNatale & Boraas, 2002, p. 3).
Fact 2 “…women aged 25 to 34 years in 2000 were less likely to be married than their counterparts 25
years earlier and less likely to be mothers. In 1975, more than 3 out of 4 women in this age group were
married, by 2000, the proportion had dropped to 3 out of 5” (DiNatale & Boraas, 2002, p. 6).
Fact 3 “In 1975, 76 percent of women in the 25-to 34-year age group had children; this figure had
declined to 60 percent by 2000. Also, as the average age of childbearing rose, women aged 25 to 34 were far
less likely to have older children, but they were nearly as likely to have children under age 3 as were their
counterparts a generation earlier” (DiNatale & Boraas, 2002, p. 6).
Fact 5 “Average weekly hours for young women working in nonagricultural industries increased by 2.5
hours over the period, rising from 35.4 in 1976 to 37.9 in 2000, while men’s average weekly hours grew only
slightly, from 43.2 hours in 1976 to 43.9 hours in 2000” (DiNatale & Boraas, 2002, p. 10).
Fact 6 “Among college-educated women of Gen-Y, Gen-X and Boomer ages in 1992 and 2002, 57
percent wanted to move into jobs with more responsibility in 1992 versus only 36 percent in 2002•a decline
of 21 percentage points” (Families and Work Institute, 2004, p. 5).
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Fact 7 “Among married couples with children, mothers are spending the same amount of time doing
things with and taking care of their children on days when they are working today as they did 25 years ago
(3.3 to 3.4 hours)” (Families and Work Institute, 2004, p. 10).
What are the differ
different
erent generations’ perceptions of women’s roles as employees and mothers?

Fact 1 “Eighty-two percent of Gen-Y employees agree that ‘a mother who works outside the home can
have just as good a relationship with her children as a mother who is not employed’ versus 60 percent of
Matures” (Families and Work Institute, 2004, p. 5).
Fact 2 “Sixty-three percent of Gen-Y employees disagree that it is much better for everyone involved if
the man earns the money and the woman takes care of the home and children, compared with 49 percent of
Matures” (Families and Work Institute, 2004, p. 13).
How many hours are people working and how have work hours changed over the past 25 years?

Fact 1 “When we compare 2002 Gen-X employees with their age counterparts in 1977, we find that 2002
Gen-X employees actually work significantly more paid and unpaid hours per week (45.6 hours on average)
than employees of comparable ages in 1977 (42.9 paid and unpaid hours per week on average)” (Families and
Work Institute, 2004, p. 5).
Fact 2 “Matures and Gen-Y employees work significantly fewer hours— an average of 39 and 35 hours,
respectively. It should be remembered that 48 percent of Gen-Y employees are still enrolled in school”
(Families and Work Institute, 2004, p. 25).
Fact 3 “There is no statistically significant difference between Gen-Y in 2002 and their age counterparts
(18-22 year olds) in 1977 with respect to the total paid and unpaid hours they work per week” (Families and
Work Institute, 2004, p. 25).
Fact 4 “Employees in the Boomer and Gen-X generations work the longest (paid and unpaid) hours at
their main or only jobs— an average of 45 and 44 hours per week, respectively. There is no statistically
significant difference in the hours that members of these two generations work” (Families and Work Institute,
2004, p. 25).
Fact 5 “Among college-educated men of Gen-Y, Gen-X and Boomer ages in 1992 and 2002, 68 percent
wanted to move into jobs with more responsibility in 1992 versus only 52 percent in 2002— a decline of 16
percentage points” (Families and Work Institute, 2004, p. 5).
How does Generation Y make employment decisions?
decisions?
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Fact 1 “Nearly three quarters of Gen Y professionals visit company websites to learn more about
perspective employers, more than two-thirds use job boards, and nearly one-quarter use social networking
sites” (Yahoo! HotJobs & Robert Half International, 2007, p. 8).
Fact 2 “More than half of Gen Y job seekers check newspaper or magazine want ads, nearly one-third use
staffing and recruiting firms, and one-quarter ask their parents for leads” (Yahoo! HotJobs & Robert Half
International, 2007, p. 9).
About what
what employment issues are Generation Y concerned?
concerned?

Fact 1 According to the Gen Y workers polled in this survey their top three career concerns are, “financial
security (33%), job stability (26%), and career satisfaction (23%)” (Yahoo! HotJobs & Robert Half International,
2007, p. 6).
Fact 2 “Twenty-six percent [of Gen Y workers polled] worry about finding work, whether jobs will be
available in their chosen fields and if they will have career longevity” (Yahoo! HotJobs & Robert Half
International, 2007, p. 3).
Fact 3 “Twenty-three percent [of Gen Y workers polled] are most concerned with finding fulfillment on the
job, working in a positive environment and advancing in their careers” (Yahoo! HotJobs & Robert Half
International, 2007, p. 3).
Fact 4 “Seventy-three percent [of Gen Y workers polled] worry about balancing professional and personal
obligations” (Yahoo! HotJobs & Robert Half International, 2007, p. 3).
What does Generation Y expect from and value about their careers?

Fact 1 “Compared to previous generations, Gen Y expects to have, more frequent job/career changes
(15%), greater focus on personal/family life (12%), more knowledge of advanced technology (10%), and more
education (9%)” (Yahoo! HotJobs & Robert Half International, 2007, p. 3).
Fact 2 “Nearly three-quarters [of Gen Y workers polled] think it’s likely they will go back to school to
obtain another degree during the course of their careers” (Yahoo! HotJobs & Robert Half International, 2007, p.
4).
Fact 3 “Gen Y respondents ranked the following job considerations on a one-to-10 scale, with 10 being
most important, and one least important” (Yahoo! HotJobs & Robert Half International, 2007, p. 5).
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Fact 4 Gen Y respondents ranked benefits as they pertain to their overall job satisfaction on a one-to-10
scale, with 10 being most important, and one least important,” (Yahoo! HotJobs & Robert Half International,
2007, p. 9).

Fact 5 “Gen Y respondents ranked how much the following factors would influence them to leave one job
for another on a one-to-five scale, with five having the most influence, and one the least” (Yahoo! HotJobs &
Robert Half International, 2007, p. 14).
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What does Generation Y look for in a supervisor?
supervisor?

Fact 1 “Thirty-five percent of those surveyed want to communicate with the boss several times a day.
Once per day is sufficient for one-quarter of respondents, while only 10 percent would be content with weekly
communication” (Yahoo! HotJobs & Robert Half International, 2007, p. 11).
Fact 2 “Gen Y respondents were asked, “How would you describe your dream boss?” The top responses
were as follows: Good management skills, Pleasant/easy to get along with/approachable,
Understanding/caring, Adviser/supporter, Flexible/open-minded, Respects/values/appreciates employees”
(Yahoo! HotJobs & Robert Half International, 2007, p. 11).
What type of workplace
workplace culture is Generation Y looking for?
for?

Fact 1 Forty-one percent of Gen Y workers surveyed want to dress in ‘business casual,’ 27% prefer ‘jeans
and sneakers,’ 26% prefer ‘a mix depending on the situation,’ and only 4% prefer ‘business attire’ (Yahoo!
HotJobs & Robert Half International, 2007, p. 14).
Fact 2 “Gen Y respondents ranked the following aspects of their work environment on a one-to-10 scale,
with 10 being the most important, and one least important” (Yahoo! HotJobs & Robert Half International, 2007,
p. 10).

How important is family time to Generation X and Generation Y?

Fact 1 “…50 percent of Gen-Y and 52 percent of Gen-X are family-centric compared with 41 percent of
Boomers” (Families and Work Institute, 2004, p. 3).
Fact 2 “Gen-X fathers spend significantly more time with their children than Boomer fathers with children
of the same age, an average of 3.4 hours per workday versus an average of 2.2 hours for Boomer fathers- a
difference of more than 1 hour” (Families and Work Institute, 2004, p. 4).
Are flexible work arrangements available and important to Generation X and Generation Y?
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Fact 1 “…roughly equal proportions of young women and men in this age group (Generation X) work
flexible schedules. In addition, 25- to 34-year old women were more likely than women of other ages to have
this kind of flexibility in their jobs” (DiNatale & Boraas, 2002, p. 13).
Fact 2 “The vast majority of 25-to 34-year old women worked only partly at home, with just 4 percent
reporting that they had worked exclusively from home” (DiNatale & Boraas, 2002, p. 13).
Fact 3 “According to information collected in May 1997 CPS supplement, about 3 million women aged 25
to 34 who worked full-time held jobs that allowed flexibility in their work schedules (numbers in thousands)”
(DiNatale & Boraas, 2002, p. 12).
Fact 4 “Although fully 60 percent of college-educated Gen-Y, Gen-X and Boomer employees who
experience low levels of negative spillover from job to home would like to have jobs with more responsibility,
only 39 percent (21 percentage points less) who experience high levels of negative spillover want jobs with
more responsibility. Findings are the same for men and women” (Families and Work Institute, 2004, p. 6).
Are Generation X and Generation Y loyal to their employers?

Fact 1 “More than four in five 18- to 29-year-old workers report having a strong sense of loyalty to their
companies” (Saad, 2003, p. 1).
Fact 2 “We find that Gen X employees in 2002 are no more likely than their age counterparts (23-37 years
old) in 1977 to plan to leave their current employers within the next year (43% somewhat or very likely)”
(Families and Work Institute, 2004, p. 25).
Fact 3 “…Gen Y employees in 2002 are significantly more likely (70% somewhat or very likely) to plan to
leave their current employers in the next year than their age counterparts (under 23 years old) in 1977 (52%
somewhat or very likely)” (Families and Work Institute, 2004, p. 26).
Fact
Fact 4 Gen Y workers were asked, “How much time do you think professionals entering the workforce
should have to spend ‘paying their dues’ in entry-level positions?” Sixteen percent thought less than a year,
51% thought one to two years, 19% thought two to three years, 5% thought more than three years and 9%
weren’t sure. (Yahoo! HotJobs & Robert Half International, 2007, p. 10)
Fact 5 Gen Y workers were asked, “How long do you expect to stay at your current position?” Sixteen
percent thought less than a year, 24% thought one to two years, 19% thought three to five years, 22% thought
six years or more and 19% weren’t sure. (Yahoo! HotJobs & Robert Half International, 2007, p. 10)
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The Network has additional resources related to this topic.
1. Visit a topic page on Generation X/Generation Y at: http://wfnetwork.bc.edu/topic.php?id=6
Topic pages provide resources and information, including statistics, definitions, overviews & briefs, bills &
statutes, interviews, teaching resources, audio/video, suggested readings, and links.
2. Visit our database of academic literature with citations and annotations of literature related to the issue of
Generation X/Generation Y. You can connect to this database at:
http://library.bc.edu/F?func=find-b-0&local_base=BCL_WF
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